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NATIVE STORY: STANDARD, FOODIES, VISUAL, NATIVE CONVERSATION

Devices: Desktop, Mobile

REQUIRED MATERIALS

+ Brief and substantive materials necessary to create the article content. For the Native Conversation format,
additional information regarding the conversation topic and the expert is required (including contact details
enabling the conversation to be conducted via email, phone, online, or in person).

* Images:
* Native Story Standard / Native Conversation: up to 5 images in JPG/PNG format, minimum size 1500x2000 px.
Images are subject to approval by the creative team.
* Native Story Foodies: images with a minimum resolution of 1920x1420 px; the quantity is agreed individually.
+ Native Story Visual: up to 10 images in JPG/PNG format, minimum size 620x620 px.

+ Links: up to 5 nofollow links placed within the article content. Additional links (up to 3) are available for an extra fee.
+ Image rights: the client must provide written confirmation of the right to use the image of the expert/ambassador
featured in the advertising materials.

ADVERTISING CREATIVE (BRANDING) SPECIFICATION

* Article branding:
Branding artykutu natywnego:
Desktop: Contentboard 750x300, GIF/JPG/PNG/HTMLS, max file size 150 KB
Mobile: Rectangle Mobi 300x250, GIF/JPG/PNG/HTMLS, max file size 150 KB

Both creatives (desktop and mobile) are required to ensure advertising exclusivity.

Native Story Foodies:

+ Article branding:
Desktop: Content advertising banner 1170x300, GIF/JPG/PNG/HTMLS, max file size 150 KB
Mobile: Rectangle Mobi 300x250, GIF/JPG/PNG/HTMLS, max file size 150 KB

REFERENCE VISUALIZATIONS
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Reference visualizations:

NATIVE STORY STANDARD NATIVE STORY FOODIES NATIVE STORY VISUAL

Desktop: Mobile: Desktop: Mobile: Desktop: Mobile:
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NATIVE STORY INTERACTIVE

Devices: Desktop, Mobile

REQUIRED MATERIALS:

+ Brief and substantive materials required to prepare the editorial content.

+ Interactive assets: all graphic and textual materials in accordance with the specification of the selected interactions
(two interactions may be selected from the list below).

+ Image specifications: JPG/PNG format, maximum file size 350 KB. Image size depends on the selected interaction.

+ Images within article content (outside interactions): minimum resolution 940x620 px.

ADVERTISING CREATIVE (BRANDING) SPECIFICATION

* Article branding:
* Logo on transparent background
+ Desktop: 1170x300, GIF/JPG/PNG/HTMLS, max file size 150 KB
+ Mobile: Rectangle Mobi 300x250, GIF/JPG/PNG/HTMLS, max file size 150 KB
Both creatives (desktop and mobile) are required.

AVAILABLE INTERACTIVE MODULES
ZIPPER

Specyfikacja

+ Images: width 1170 px, height 520 px

+ Format: JPG/PNG

+ File size: max 350 KB

+ Text: max 50 characters including spaces

Neque porro quisquam est, qui dolorem ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia non numquam
eius modi tempora incidunt ut labore et dolore magnam aliquam quaerat voluptatem. Lorem ipsum dolor sit amet,
consectetur adipisicing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua enim ad minim veniam,
quis nostrud exercitation ullamco laboris.

i e ) ;
Lorem ipsum dolor sit amet Lorem ipsum dolor sit amet
N
b
)

Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit

Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat
cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est laborum. Sed ut perspiciatis unde omnis iste

natus error sit doloremqu ium, totam rem aperiam, eaque ipsa quae ab illo inventore

veritatis et quasi architecto beatae vitae dicta sunt explicabo.
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VIEWBOOK

+ Images: minimum width 1920 px, height 720 px
+ Format: JPG or PNG

+ File size: max 350 KB

+ Text: max 320 characters including spaces

+ Maximum number of slides: 10

STORYBOOK

+ Images: minimum width 950 px, height 800 px
+ Format: JPG or PNG

+ File size: max 350 KB

+ Text: max 420 characters including spaces

+ Maximum number of slides: 10

Lorem ipsum dolor sit amet,
consectetur adipisicing elit, sed do
eiusmod tempor incididunt ut labore
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SLIDER SHOWCASE

+ Images: minimum width 1920 px, height 720 px
+ Format: JPG or PNG

+ File size: max 350 KB

+ Text: max 300 characters including spaces

+ CTA text: max 14 characters including spaces

+ Maximum number of slides: 10

Neque porro quisquam esl, qui dolorem ipsum quia dolor sit amet, conseclelur, adipisci velil, sed quia non numguam
eius modi tempora incidunt ut labore et dolore magnam aliquam quaerat voluptatem. Lorem ipsum dolor sit amet,
consectetur adipisicing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua enim ad minim veniam,
quis nostrud exercitation ullamco laboris.

\ \
\ N\
N N
. Y |
8 £ |58
I
Lorem ipsum dolor sit amet, consectetur Lorem ipsum dolor sit amet, consectetur Lorem ipsum dolor sit amet, consectetur Lorem ipsum dolor sit amet, consectetur Lorem ipsum dolor sit amet, consectetur
adipisicing elit, sed do eiusmod tempor adipisicing elit, sed do eiusmod tempor adipisicing elit, sed do eiusmod tempor adipisicing elit, sed do eiusmod tempor adipisicing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna incididunt ut labore et dolore magna incididunt ut labore et dolore magna incididunt ut labore et dolore magna incididunt ut labore et dolore magna
Lorem enim ad minim veniam, quis nostrud exercitation ullamco Lorem enim ad minim veniam, quis nostrud exercitation ullamco Lorem enim ad minim veniam, quis nostrud exercitation ulamco Lorem enim ad minim veniam, quis nostrud exercitation ullamco Loem enim ad minim veniam, quis nostrud exercitation ullamco
ipsum dolor st amet, consectetur adipisicing elit sed do eiusmod  ipsum dolor sit amet, consectetur adipisicing it sed do eiusmod ipsum dolor st amet, consectetur adpisicing et sed do eiusmod ipsum dolor it amet, consectetur adipisicing et sed do eiusmod ipsum dolor sit amet, consectetur adipisicing et sed do eiusmod
tempor incididunt ut labore et dolore magna allqua consectetur tempor incididunt ut labore et dolore magna allqua consectetur tempor incididunt ut labore et doloremagna allqua consectetur tempor incididunt ut abore et dolore ! etur tempor i utabore et dolore magna allqua consect
Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit
Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat
cupidatat non proident, sunt in culpa qui officia deserunt mollitanim id est laborum. Sed ut perspiciatis unde omnis iste
natus error sit ium doloremque lotam rem aperiam, eaque ipsa quae ab illo inventore
veritatis et quasi architecto beatae vitae dicta sunt explicabo.
. . Y . .
Images: minimum width 1920 px, height 720 px
. .
Format: JPG or PNG
. .
File size: max 350 KB
. . . .
Text: max 300 characters including spaces
. .
Maximum number of images: 10
Neque porro quisquam est, qui dolorem ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia non numguam
eius modi tempora incidunt ut labore et dolore magnam aliquam quaerat voluptatem. Lorem ipsum dolor sit amet,
consectetur adipisicing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua enim ad minim veniam,
quis nostrud exercitation ullamco laboris.
\ \
N\
\ N
Sy N Y -
5 L - -
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LOREM IPSUM DOLOR SIT AMET,
Nemo enim ipsam voluptaterm@iCI S (=P WITETI R = DIVIVR it fugit
NONUMMY NIBH EUISMOD TINCIDUNT UT
Duis aute irure dolor in reprehenderit [T ET R EUPTACRIrI e s S Rl [ pariatur. Excepteur sint occaecat
cupidatat non proident, sunt in culpa IR UR U REIEC Lt CEU Tl Sed ut perspiciatis unde omnis iste
laoreet dolore magna aliquam erat volutpat. Ut wisi
natus error sit voluptatem accusanti S SRNNENNEIREIRIPISIER PN PRSI, ¢ ipsa quae ab illo inventore

veritatis et quasi architecto beatac vi
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GAZETA.PL

HOOVER GALLERIES

+ Images: minimum width 1170 px, height 720 px
+ Format: JPG or PNG

+ File size: max 350 KB

+ Title: max 120 characters including spaces

+ Text: max 400 characters including spaces

+ Maximum number of images: 4

Lorem ipsum dolor sit amet,
consectatur adipisicing elit, sed do
mod tempor incididunt ut labore

Lorem enim ad minim veniam, quis nostnud
exercitation ullameo fpsum dolor sit amet, consactetur
adipisicing efit sed do eiusmod tempor incididunt ut
abore et dolora magna aliqua consectetuer

ZOOM GALLERIES

+ Images: minimum width 1920 px, height 1280 px
+ Format: JPG or PNG

+ File size: max 350 KB

+ Maximum number of images: 4

Nemo enim ipsam voluptatem quia voluptas sit aspematur aut odit aut fugit, sed quia consequuntur magni dolores eos

Neque porro quisquam est, qui dolorem ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia non numquam qui ratione voluptatem sequi nesciunt. Neque porro quisquam est, qui dolorem ipsum quia dolor sit amet, consectetur,

adipis
voluptatem.

) L ) ci velit, sed quia non numquam eius mod tempora incidunt ut labore et dolore magnam aliquam quaerat
eius modi lempora incidunt ut labore et dolore magnam aliquam quaerat voluptatem. Lorem ipsum dolor sit amet, el S quinnon nUmAUE SIS och medrm InSiUnt L abork e dotore Mmagnam SHauem ueerH

consectetur adipisicing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua enim ad minim veniam,
quis nostrud exercitation ullamco laboris. Neque porro quisquam est, qui dolorem ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia non numquam
eius modi tempora incidunt ut labore et dolore magnam aliquam quaerat voluptatem. Lorem ipsum dolor sit amet,
consectetur adipisicing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua enim ad minim veniam,
quis nostrud exercitation ullamco laboris.

Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit

Duis aute irure dolor in reprehenderitin voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat
cupidatat non proident, sunt in culpa qui officia deserunt molit anim id est laborum. Sed ut perspiciatis unde omnis iste

natus error sit voluptatem accusantium doloremque laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore

quia ptas sit aut odit aut fugit veritatis et quasi architecto beatae vitae dicta sunt explicabo,

Nemo enim ipsam

Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed quia consequuntur magni dolores eos

Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat
cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est laborum. Sed ut perspiciatis unde omnis iste
natus error sit qus ium, totam rem aperiam, eaque ipsa quae ab illo inventore

veritatis et quasi architecto beatae vitae dicta sunt explicabo.

quiratione voluptatem sequi nesciunt. Neque porro quisquam est, qui dolorem ipsum quia dolor sit amet, consectetur,
adipisci velit, sed quia non numquam eius modi tempora incidunt ut labore et dolore magnam aliquam quaerat
voluptatem.

Neque porro quisquam est, qui dolorem ipsum quia dolor sit amet, consectetur, adipisci velt, sed quia non numquam
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VIDEO

+ Ready-to-publish video material (YouTube embed allowed).
+ The video must include a permanently visible label “Materiaty Promocyjne” throughout the entire playback
duration.

Neque porro quisquam est, qui dolorem ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia non numquam
eius modi tempora incidunt ut labore et dolore magnam aliquam quaerat voluptatem. Lorem ipsum dolor sit amet,
consectetur adipisicing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua enim ad minim veniam,
quis nostrud exercitation ullamco laboris.

Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit

Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat
cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est laborum. Sed ut perspiciatis unde omnis iste
natus error sit ium doloremque totam rem aperiam, eague ipsa quae ab illo inventore
verilalis el quasi archilecto bealae vitae dicla sunt explicabo.

SHOWCASE STORY

+ Images: minimum width 1920 px, height 720 px
+ Format: JPG or PNG

+ File size: max 350 KB

+ Text: max 300 characters including spaces

+ CTA text: max 14 characters including spaces

+ Maximum number of slides: 5

Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed quia consequuntur magni dolores eos
qui ratione voluptatem sequi nesciunt. Neque porro quisquam est, qui dolorem ipsum quia dolor sit amet, consectetur,
adipisci velit, sed quia non numquam eius modi tempora incidunt ut labore et dolore magnam aliquam quaerat
voluptatem.

Neque porro quisquam est, qui dolorem ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia non numquam
eius modi tempora incidunt ut labore et dolore magnam aliquam quaerat voluptatem. Lorem ipsum dolor sit amet,
consectetur adipisicing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua enim ad minim veniam,
quis nostrud exercitation ullamco laboris.

= Lorem ipsum dolor sit amet, consectetur adipisicing
—— elit, sed do eiusmod tempor incididunt ut labore et
dolore magna

Lorem enim ad miim veniam, quis nostrud everctation ulameo fpsum

dolon siLame, consectelu adipisicing el sed 4o eiusiiod (o
incididunt ut abore et dolore magna aligua consectetur adipisicing

ZOBACZ ROWNIEZ

<

Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit

Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat
cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est laborum. Sed ut perspiciatis unde omnis iste
natus error sit ium doloremqu totam rem aperiam, eaque ipsa quae ab illo inventore

veritatis et quasi architecto beatae vitae dicta sunt explicabo.
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AKORDEON

+ Images: minimum width 1920 px, height 720 px
+ Format: JPG or PNG

+ File size: max 350 KB

+ Text: max 120 characters including spaces

+ Number of images: fixed at 5
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Duis aute irure dolor in reprehenderit in voluptate
Excepteur sint occaecat cupidatat non proident sunt
Ultrices tincidunt arcu sodales neque sodales etiam

PIN & FOTO

+ Background image: minimum width 1920 px, height 720 px
+ Pin images: minimum width 400 px, height 300 px

+ Format: JPG or PNG

+ File size: max 350 KB

+ Text: max 300 characters including spaces

+ Maximum number of pins: 5

Neque porro quisquam est, qui dolorem ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia non numquam
eius modi tempora incidunt ut labore et dolore magnam aliquam quaerat voluptatem. Lorem ipsum dolor sit amet,
consectetur adipisicing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua enim ad minim veniam,
quis nostrud exercitation ullamco laboris.

i

LOREM IPSUM DOLOR SIT AMET,
CONSECTETUER ADIPISCING ELIT SED DIAM
NONUMMY NIBH EUISMOD TINCIDUNT UT

Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diam nonummy nibh euismod tincidunt ut
laorcet dolore magna aliquam crat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nis! ut aliquip ex ea

Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit

Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat
cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est laborum. Sed ut perspiciatis unde omnis iste
natus error sit ium doloremque totam rem aperiam, eaque ipsa quae ab illo inventore
veritatis et quasi architecto beatae vitae dicta sunt explicabo

Tellus pellentesque eu tincidunt tortor aliquam nulla
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SPONSORED ARTICLE

Devices: Desktop, Mobile Reference visualizations:

Desktop: Mobile:
REQUIRED MATERIALS:

Yoierh GAZETA.PL

* Final article: text length not exceeding 10,000 characters o ——————————
(including spaces), with clearly indicated headline and lead. B
File format: .doc. o

+ Images: up to 15 files maximum, JPG / PNG / GIF, resolution
72 dpi, maximum file size 350 KB per image, width 1500-
3000 px (the main image must be 1500x840 px).

+ Image credits: the Client must provide appropriate
descriptions for the images used in the article (source,
author/photographer).

+ Links: maximum of 5 text links to external websites
(linking from images is not allowed).

+ Video (optional): link to one YouTube video for embedding.

+ Banner creative (optional): the article may include
advertising formats Mainbox and Footboard Mobi.

+ Labeling: at the end of the text, the Client must include the
wording “Reklama marki XYZ", where XYZ corresponds
to the name of the brand promoted in the article.

ADVERTISING CREATIVE SPECIFICATION (BRANDING)

+ Optional sponsored article branding:

» Desktop: Mainbox — one selected size: 300x250, 300x600,
120x600, 160x600, GIF / JPG / PNG / HTML5, max file
size 150 KB

* Mobile: Footboard Mobi — one selected size: 300x250 or
600x300 (scalable to 300x150), GIF / JPG / PNG / HTML5
max file size 150 KB

REKLAMA
........... 300250p

n
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WEEKEND PREMIUM

Devices: Desktop, Mobile

REQUIRED MATERIALS:

+ Brief and materials required for article preparation.

» Logo: on a transparent background, in EPS format,
for the preparation of the advertising label.

+ Branding assets: in accordance with the specification
(logo, contentboard, halfpage, rectangle-mobi, background
for the Weekend area on the Gazeta.pl homepage).

ADVERTISING CREATIVE SPECIFICATION (BRANDING)

Branding of the Weekend area on the Gazeta.pl Homepage
+ Desktop:
+ Logo: 175x70 (logo on a transparent background, provided

as vector EPS curves).
Background (Weekend area branding): creative size
1920x1045 (in order to reduce file size, a white area sized
1300x785 must be placed in the center), JPG, file size 150 KB*.

* Mobile:
Logo: 100x40 (logo on a transparent background, provided
as vector EPS curves).
Background: two banners sized 720x224 (scaled to
360x112) and one banner 720x96 (scaled to 360x48)*

Branding of the Weekend.Gazeta.pl homepage and article pages
+ Desktop:
+ Logo: 150x60 (logo on a transparent background, provided
as vector EPS curves).
Contentboard within the article: 750x200 or 750x300, plus
a mandatory fallback creative 600x300. Contentboard on
the Weekend.Gazeta.pl homepage: 1170x300. A static
format is recommended. A static creative sized 750x200
px is mandatory for ad-block display. Format: GIF / JPG
/ PNG / HTMLS5, file size 150 KB.
Halfpage: 300x600, format GIF / JPG / PNG / HTMLS, file
size 150 KB.
* Mobile:
Logo: 100x40 (logo on a transparent background, provided
as vector EPS curves).
Rectangle-mobi: 300x250, format GIF / JPG / PNG /
HTMLS, file size 150 KB.

* Advertising disclosure:
The "REKLAMA" label must be added by the Client to the prepared creative.
The label must be placed in the center of the visible creative area, 10 px below
the upper edge, and must be clearly visible and legible. The recommended
font is Arial, size 10 px (regular), in a color that contrasts with the background.
In the mobile version, the “REKLAMA” label must be applied to all three
banners.

REFERENCE VISUALIZATIONS

Branding visualization on the article page

Desktop: Mobile:

REKLAMA
so0zsom

REKLAMA

750x300px

12
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Branding visualization on the Gazeta.pl homepage*

Desktop:

Tt0

wymiary: 1920x1045px
format: jpg.

w celu zmiejszenia wagi
nalezy umiescié na Srodku
tta biate pole o wymiarach
1300x785px

NAJLEPSZE NA WEEKEND

71 proc. Polakéw marzy o wyruszeniu w podréz. Co
ich blokuje? Tak, zgadliécie, pieniadze. Ale wakacje
iycia sq moliwe!

ATERL PROUOCNY

"Goscie nie przyjezdzaja dla '\

wygodnego materaca, ale dla A -

obstugi” “Wprowadzilam w swoim zwigzku zasade o§miu
ANGELIKA SWOBODA minut"

WEEKEND 2 LOGO nsa0e

Na leczenie wydal milion: Stracitem
wszystko, co udalo mi sig
2gromadzic

AT

Nie traktuj jej jak slodkiego pluszaka. "To zwierzg
jest jak Ted Bundy”

e
*Tq drogq Hannibal ze sloniami

maszerowal na Rzym. Ja Jade nig
fano po bulki"

ANGELIASHORODA

Dieciiistwo Stasia nie trwalo diugo. Gdy mial 13
lat, juz pracowal po 12 godzin

"Czgsto mowig: Walcz! Skrzywdzit
cie, wyciénij Z niego wszystko.
Zrujnuj” .

Z0BACZ WSZYSTKIE »

Branding visualization on the Weekend.Gazeta.pl homepage

Desktop:

(VAN WIADOMOSCI NEXT SPORT PLOTEK DZIECKO  MOTO v

Prenumerata wyborcza.pl i TOKFM od 121
Weekenp GAZETA.PL

ROZMOWA REPORTAZ  PODROZE  BIOGRAFIE ~ SZTUKAIDESIGN  HISTORIA  CIALO | ZDROWO

o= Qa

LOG O r5oxsopx

RELACJE | SEKS  STANY MESKOSCI v

ROZMOWA

Na poczatek wyrzucili ponad 40 basni. "Uznali je za zbyt drastyczne albo
pozbawione moralnego przestania”

Jata Michalak

REKLAMA

1170x300px, 750x200px, 750x300px
(kreacja zastgpcza 600x300px)

Mobile:

REKLAMA

360c1120x
'NAILEPSZE NA WEEKEND

ooz ml;bmm,.

Basnie braci Grimm. "Pojawialy sie
ostrzezenia: nie czytajcie tego dzieciom”
e~

REKLAMA

360c112px

71 poc. Polakéw marzy o vyruszeniu w podrés. PP~
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ifam w swoim zviazku zasads émiu minut

“Martwienesi jost majgorsa srtegi” Ewa N
Woydyltorada fa o mienié 7
Y
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REKLAMA 360¢48pc
Mobile:
finzeinn] Q v
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ROZMOWA

Na poczatek wyrzucili ponad 40
basni. "Uznali je za zbyt
drastyczne albo pozbawione
moralnego przestania"

Agata Michalak

REKLAMA

300x250px
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B AZETA Pl CONTENT MARKETING PRODUCTS — TECHNICAL SPECIFICATION mgi{tili[HE

NATIVE ONE DAY SPECIAL

Devices: Desktop, Mobile

REQUIRED MATERIALS:

+ Brief and materials for the preparation of three native articles
* Logo: provided in EPS format for the preparation of the advertising label.
+ Branding assets: in accordance with the technical specification.

ADVERTISING CREATIVE SPECIFICATION (BRANDING)

+ Branding of the area on the Gazeta.pl homepage:
Label: 280x60, scaled to 140x30, GIF / JPG / PNG (static); the logo must be supplied on a transparent
background as vector EPS curves, file size 15 KB.
« Client banner: 300x250 and 600x120, scaled to 300x60, GIF / JPG / PNG (static), file size 60 KB.
+ Branding of the area on the Special.Gazeta.pl homepage:
Label: 150x60 (desktop), 125x50 (mobile), on a transparent background, provided as vector EPS curves, file size 15 KB
+ Branding of native articles:
Label: 175x70 (desktop), 125x50 (mobile), on a transparent background, provided as vector EPS curves.
+ Contentboard: 750x300, GIF / JPG / PNG / HTMLS, file size 150 KB.
+ Closing bottom bar: 940x300, GIF / JPG / PNG / HTMLS5, file size 150 KB.
Rectangle Mobi: 300x250, GIF / JPG / PNG / HTMLS, file size 150 KB.

Branding visualization on the Gazeta.pl homepage
Desktop: Mobile:

MATERIALY PROMOCYJNE

DZIEN PORZUCANIA POSTANOWIEN NOWOROCZNYCH sraeea | METKA 2t DZIEN PORZUCANIA

REKLAMA POSTANOWIEN NOWOROCZNYCH

METKA. 1005

PrEst REKLAMA g

El02a0:0 Czy potrafisz wyobrazié¢ sobie

2ycie za utamek swojej obecnej
pens;ji?

Nie rezygnuj z waznych Mtodzi i ich przysziosé
postanowieri! To jedno moze emerytalna: dlaczego warto
wplynaé na Twojq przysziosé zaczac oszczedzaé juz teraz?

Branding visualization on the Special.Gazeta.pl homepage
Desktop: Mobile:

O GALETAPLS LOTUGATETAPL

09.05
Dzieri Porzucania Postanowieii

09.05

Dzien Porzucania

Postanowien
Noworocznych

REFERENCE VISUALIZATIONS
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GAZETA.PL

Branding visualization on the article page

Desktop:

Special.gazeta.pl
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CONTENT MARKETING PRODUCTS -

TECHNICAL SPECIFICATION ggi{till[HE
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B AZETA PI. CONTENT MARKETING PRODUCTS — TECHNICAL SPECIFICATION mgi{tili[HE

NATIVE TOP TEMAT

Devices: Desktop, Mobile

REQUIRED MATERIALS:

+ Brief and substantive materials required for the preparation of four native articles.
+ Branding assets: Contentboard and Rectangle Mobi.
* Logo: displayed in the promotional box.

ADVERTISING CREATIVE SPECIFICATION (BRANDING)

+ Branding of the thematic service homepage:
* Logo: 100x50, on a transparent background, EPS format.
+ Branding of native articles:
+ Contentboard 750x300, GIF / JPG / PNG / HTML5, maximum file size 150 KB.
+ Mobile: Rectangle Mobi 300x250, GIF / JPG / PNG / HTMLS5, maximum file size 150 KB.

Branding visualization of the thematic service homepage:

kot GAZETAPL
URODA UCZUCIAISEKS ZYCIEISTYL DIETY SLUB QUIZY TRENING FOLLOW ZAKUPY
; B B Poznata meza na

Tinderze. "Sporo znam
o0s6b, ktore tez znalazly
mitos¢ w internecie”

v
b
| .
Zaszlam w cigze po
czterdziestce. Ludzie nie
majq pojecia, przez co

przesziam

ZDROWIE TWOJE] JAMY USTNEJ srers  METKA

e v
Ll
™ < A ";
-

y h & HBRN }
AN LSS W #
Pigkny usmiech to co$ wiecej niz biale zgby Rézne potrzeby, jedno rozwi igiena, ktéra Zmiesci sig w torebce, a dziata jak tarcza Z delikatnoscia i mitoscig mozna oswoic bolesne
plynnie wpisuje sie w rytm dnia zgbkowanie

REFERENCE VISUALIZATIONS
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Branding visualization on the article page

Desktop: Mobile:

.
foer GAZETAPL

OB WTIOAISES BRISTU OETY SUS ONTY TROUNG  fouow kB .

<« Réine potrzeby, jedno rozwiazanie. Higiena, ktéra ptynnie
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B AZETA PI. CONTENT MARKETING PRODUCTS — TECHNICAL SPECIFICATION mgi{tili[HE

BRAND ZONE

Devices: Desktop, Mobile

REQUIRED MATERIALS:

+ Brief and substantive materials required for the preparation of the content, along with non-product images
intended to promote the articles (JPG, minimum width 1210 px); image crops are generated automatically.

+ Branding assets: logo, Contentboard, and Rectangle Mobi.

+ Links to social media channels: Facebook, Instagram, Twitter.

+ Color hex code - used for color accents and buttons.

ADVERTISING CREATIVE SPECIFICATION (BRANDING)

+ Branding of the area on the Gazeta.pl homepage

* Logo: transparent background, minimum width of 200 px, PNG format, file size up to 60 KB
+ Branding of the Brand Zone Landing Page

* Logo: transparent background, minimum width of 200 px, PNG format, file size up to 60 KB

+ Content advertising banner: 1170x300 px, GIF / JPG / PNG / HTMLS5, file size up to 150 KB

* Mobile rectangle 300x250 px on article pages, GIF / JPG / PNG / HTMLS5, file size up to 150 KB
+ Branding of native articles

+ Contentboard 750x300, GIF / JPG / PNG / HTMLS, file size up to 150 KB

+ Mobile rectangle 300x250, GIF / JPG / PNG / HTMLS, file size up to 150 KB

Branding visualization on the Gazeta.pl homepage

Desktop: Mobile:
WATERIALY PROMOCYINE

SWIATOWY DZIEN KAWY

SWIATOWY DZIEN KAWY S METKA s o

P = o T
" Jaka kawe pija Wiosi? Rytualy, ktére
Jakq kawe pijg Wlosi? Rytualy, kiére 0d latte po cold brew. R6znorodnos¢ kaw, Poranna kawa bez stresu - prostsza niz Ekspres, ktéry zdobi kuchnig. Dlaczego design sprawiaja, ze kazda filizanka smakuje

sprawiajg, Ze kazda filizanka smakuje lepiej ktdre zmieniajq codzienny rytuat myslisz ma znaczenie takze w kawie? lepiej

0d latte po cold brew.
s Réznorodnosé kaw, ktére
{ —!.,'x zZmieniajq codzienny rytual

.  Poranna kawa bez stresu -
prostsza niz myslisz

{5

Ekspres, ktéry zdobi kuchnie.
- Diaczego design ma znaczenie
i i

REFERENCE VISUALIZATIONS
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CONTENT MARKETING PRODUCTS — TECHNICAL SPECIFICATION mgi{tili[HE

GAZETA.PL

Brand Zone landing page visualization

Desktop: Mobile:

METKA i 200pc

METKA rin 200pcze.

Swiatowy Dzieri Kawy

Jaka kawe pila Wiosi? Rytualy, ktére
i . Z - sprawiaia io kaida fillzanka smakuje
Jaka kaweg pija Wiosi? Rytualy, ktdre sprawiaja, lepiej

1e kada filizanka smakuje lepiej

Odpowieds wydoje sig by prosta: Wiosi pla
wylacanie najlepszq kawi, perfeto. Diaczego?
Bo meja duze wymagania | nie 2gadzaja s na
Kompromisy.

0d latte po cold brew. Rdznorodnosé kaw, ktdre

s 5 0d latte po cold brew. Réinorodnosé
zmieniaja codzienny rytuat Lo

Kaw, ktére mieniajg codienny rytuat

To nle zawsze musi by lenwe latte macchiato w
ulublonym kubku ub szybiie espresso w
stylowel szdance. Nie mus, ale moze. Bo kawa
wiaz 2 ytualem Jo przygotowania daj wiele
mozlwosel,

E=|
:

Poranna kawa bez stresu - prostsza nii
mydlisz

0 tym jak bedzie wygiadal caly dzie, czesto
decydu ego perwsze chwile. Uibiony rytuat
parzenia | clebraci kawy wypiane) 2 samego
ana miewa powaznego wioga. Jest im
potpiech, Warto zorganizowad ten czas 12k, 2eby
i nie pulo pzyjemnoselphynace) 2 kubka
aromatycznego napoj.

Ekspres, ktdry zdobi kuchnie. Dlaczego design
ma znaczenie takie w kawie?

Ekspres, ktory zdobi kuchnie.
Diaczego design ma zmaczenie takie w
Kawie?

Wrytuale parzenta | piia kawy wazny jestkazdy
szczegol. Estetyka ma ogromne znaczenie ie
tylko w odniesieniu do wygladu samego napoju.
cay naczynia,w kiSrym jest serwowany, le |
przestrzeni, w kGrym sig nim delektujey.

Gdybys byt/a kawa, to jaka? Swigtuj z nami
Migdzynarodowy Dzieri Kawy i rozwiai test

rozwia test

Kochasz kawg tak bardzo, ze wiaéciwety  ona
1o jednos<? Z mieczn pianka, czama i mocna,
slodky| 2 przyprawami. Zobacz, joka fest twoja
prawdziva kawowa natura

REKLAMA
1170x300p¢

[£ o] @ REKLAMA

3001250pK

Branding visualization on the article page

Desktop: Mobile:

g SAZETAPL

@ 0d latte pocold brew. Rétnorodnos kaw, ktére
e po e 3

REKLAMA
atozstp

REKLAMA e
750:300px

TAPRASZAMY NA STRONE GOWNA PROJEKTU
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GAZETA.PL

NATIVE HUB

Devices: Desktop, Mobile

REQUIRED MATERIALS:
+ Parameters defined individually for each project
ADVERTISING CREATIVE SPECIFICATION (BRANDING)

+ Formats to be defined individually in consultation
with the Client

Reference visualizations:

Desktop:

T =7

&
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CONTENT MARKETING PRODUCTS — TECHNICAL SPECIFICATION mgi{tili[HE
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NATIVE REPORT

Devices: Desktop, Mobile

REQUIRED MATERIALS:

+ Brief: required for the preparation of the study and the article
* Logo: transparent background, EPS format
+ Images: for promotion on the Gazeta.pl homepage (Game Day): 1536x640 px (desktop), 740x416 px (mobile)

ADVERTISING CREATIVE SPECIFICATION (BRANDING)

+ Branding of the area on the Gazeta.pl homepage
 Label: 175x70 px, transparent background, EPS format
+ Branding of native articles
+ Desktop: content advertising banner 1170x300 px, GIF / JPG / PNG / HTMLS, file size up to 150 KB
+ Mobile: mobile rectangle 300x250 px, GIF / JPG / PNG / HTMLS5, file size up to 150 KB
Both creatives are required.

Branding visualization on the Gazeta.pl homepage

Desktop:

GAZETAPL ~ winDomoSci SPORT KOBIETA MOTO NEXT WIECE) ~ -

RAPORT

METKA

175x70px

Benefity pracownicze.
Sprawdzamy, co naprawde liczy

si¢ na rynku pracy
Mobile:
GAZETAPL a9 =

NAIPOPULARNIEISTE  SPORT  POGODA | KLIMAT  WIADOMOSC!  FINANS

RAPORT

METKA
175470px

»

Benefity pracownicze. Sprawdzamy, co
naprawde liczy sig na rynku pracy

MATERIAL PROMOCYINY

REFERENCE VISUALIZATIONS
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Branding visualization on the article page
Desktop: Mobile:

jl-! e

RE =k

E
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DATA STORY

Devices: Desktop, Mobile

REQUIRED MATERIALS:

+ Brief: required either to conduct the study or as completed research
results along with their description
 Branding assets: logo (mandatory), banner (optional)

ADVERTISING CREATIVE SPECIFICATION (BRANDING)

+ Branding of native articles
+ Logo: 170x70 px, transparent background, EPS format
+ Optional content advertising banner: 1170x300 px (desktop),
GIF / JPG / PNG / HTMLS5, file size up to 150 KB
+ Optional mobile rectangle: 300x250 px (mobile), GIF / JPG / PNG /
HTMLS, file size up to 150 KB
Both creatives are required.

Reference visualizations:

Desktop:

Mobile:
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Q%A

Devices: Desktop, Mobile Reference visualizations:

Desktop: Mobile:

REQUIRED MATERIALS:

+ Brief: required for article preparation
* Images:
+ Opening image and all in text images in horizontal
orientation, 1920x1080 px
+ Slider images: 1050x750 px, horizontal orientation
(minimum of 4 products)
In content images: 1050x1080 px, vertical orientation
+ Accordion images: 1025x450 px, horizontal orientation
(3 items required)
+ Branding assets: logo, banner

ADVERTISING CREATIVE SPECIFICATION (BRANDING)

+ Branding of native articles
* Logo: 140x30 px, transparent background, EPS format
+ Content advertising banner: 1170x300 px, GIF / JPG /
PNG / HTMLS5, file size up to 150 KB
+ Mobile rectangle: 300x250 px (mobile), GIF / JPG / PNG /
HTMLS, file size up to 150 KB
Both creatives are required.

— REKLAMA
30012509
||||||||
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GIFT STORY

Devices: Desktop, Mobile

REQUIRED MATERIALS:

+ Brief and materials: required for article preparation

+ Branding assets: logo and banners

* Product materials for the slider: (optional, depending on the selected package
- product images for up to 6 products

ADVERTISING CREATIVE SPECIFICATION (BRANDING)

+ Branding of native articles
* Logo: 170x70 px, transparent background, EPS format
+ Content advertising banner: 1170x300 px (desktop), GIF / JPG / PNG / HTMLS, file size up to 150 KB
+ Mobile rectangle: 300x250 px (mobile), GIF / JPG / PNG / HTMLS5, file size up to 150 KB

+ Branding on the SG GiftZone.Gazeta.pl Homepage (optional, depending on the selected package)
* Logo: 170x70 px, transparent background, EPS format
Both creatives are required.

Branding visualization on the GiftZone.Gazeta.pl homepage

) Backtoschool Mikotaki BozeNarodzenie Walentynki Dzieri Kobiet Wielkanoc ~Dziefi Matki ~Dzief Dziecka

Desktop: Mobile:
wer 5

©

P &f: 5 GAZETA.PL BAZETAPL
- . e PRO—
o O v
@~ iitZone oo

zzzzz sabi

~ Podaruj Co$ Wyjatkowego Y

Znajd? Inspiracje na prezent dla siebie i bliskich!

°* Q

Urlop ,ﬁ

CHWILAWYTCHNIENIA Z MARKY
TCHIBO

‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ ) e

SPIENIACZ DO MLEKA STAL NIERDZEWNA  ESPERTO MINI CZARNY ESPERTO MINI SZARY -
smawot

=z <2

REFERENCE VISUALIZATIONS
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GAZETA.PL

Branding visualization on the article page
Mobile:

=
e un®
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Desktop:
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o

CONTENT MARKETING PRODUCTS — TECHNICAL SPECIFICATION mgi{tili[HE
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STORYTELLING

Devices: Desktop, Mobile

REQUIRED MATERIALS:

+ Brief and substantive materials: required for text preparation

+ Interactive assets: all graphic and textual materials in accordance with the specification of the selected interaction
+ Image specification: approximately 20 images with a minimum width of 1920 px

+ Images for article content (excluding interactive elements): minimum size of 940x620 px

ADVERTISING CREATIVE SPECIFICATION (BRANDING)

+ Branding of native articles:
* Logo transparent background, EPS format
+ Content advertising banner: 1170x300 px (desktop), GIF / JPG / PNG / HTMLS5, file size up to 150 KB
+ Mobile rectangle: 300x250 px (mobile), GIF / JPG / PNG / HTMLS5, file size up to 150 KB
Both creatives are required.

Reference visualizations:

Desktop:

seszcae ersza
Nowa Corolla Cross —
praktyczna ewolucja

ga Coss
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STORYTELLING PREMIUM

Devices: Desktop, Mobile Reference visualizations:

Desktop:

REQUIRED MATERIALS:
Parameters defined individually for each project

ADVERTISING CREATIVE SPECIFICATION (BRANDING)

Branding of landing page:

*+ Logo: transparent background, EPS format .\
+ Content advertising banner: 1170x300 px (desktop), )
GIF / JPG / PNG / HTMLS5, file size up to 150 KB T —

+ Mobile rectangle: 300x250 px (mobile), GIF
/ JPG / PNG / HTMLS, file size up to 150 KB
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NATIVE QUIZ/ PSYCHOTEST

Devices: Desktop, Mobile

REQUIRED MATERIALS:

+ Brief required for the preparation of quiz questions
+ Branding assets: logo and banners
+ Client website URL: link to be displayed on the results page

ADVERTISING CREATIVE SPECIFICATION (BRANDING)

+ Branding of native articles:
* Logo: 170x70 px, transparent background, EPS format
+ Topboard/Footbhoard: 940x300 px (desktop), GIF / JPG / PNG / HTMLS, file size up to 150 KB
+ Topboard / Footboard (mobile): 300x250 px, GIF / JPG / PNG / HTMLS, file size up to 150 KB

Reference visualizations:

Desktop:
fopEm GAZETARL oo SAZETAPL
REKLAMA REKLAMA
940x300px REKLAMA 940x300px

940x300px

e Tudj wynik to 8/8

LD
Lo
1080

REKLAMA

940x300px
REKLAMA REKLAMA
940x300px 940x300px

Mobile:

nass cala prawdg o kolagenie!
odpowiadaia poprawnie na

REKLAMA

300x250px
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NATIVE TEST

Devices: Desktop, Mobile

REQUIRED MATERIALS:

* Products: required for test execution
+ Branding assets

ADVERTISING CREATIVE SPECIFICATION (BRANDING)

+ Branding of Native Result Content:
+ Contentboard: 750x300 px (desktop), GIF / JPG
/ PNG / HTMLS, file size up to 150 KB
+ Mobile rectangle: 300x250 px (mobile), GIF / JPG
/ PNG / HTMLS, file size up to 150 KB
Both creatives are required.

NATIVE CONSUMER TEST

Devices: Desktop, Mobile

REQUIRED MATERIALS:

* Products for testing: up to 50 units
+ Branding assets

ADVERTISING CREATIVE SPECIFICATION (BRANDING)

+ Branding of Native Result Content:
+ Contentboard 750x300 px (desktop), GIF / JPG
/ PNG / HTMLS, file size up to 150 KB
+ Mobile rectangle: 300x250 px (mobile), GIF /
JPG / PNG / HTMLS, file size up to 150 KB
Both creatives (desktop and mobile) are required.

Reference visualizations:

Desktop:

Mobile:
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NATIVE SOCIAL MEDIA CONTEST

Devices: Desktop, Mobile

REQUIRED MATERIALS:

+ Prize information: the type and quantity to be defined at the briefing stage

* Prizes: to be physically delivered to Gazeta.pl )

+ Graphic materials: product image for the contest post visuals (with the label "FUNDATOR NAGROD")
ADVERTISING CREATIVE SPECIFICATION (BRANDING)

+ Logo transparent background

Reference visualizations:

ec, Kobieta.gazeta.pl o W < Kobieta.gazeta.pl Q
«e® Sponsorowane - &
Wspétpraca ptatna z Herbapol... Zobacz wiecej Posty  Informacje  Zdjecia  Wiecej ~
FUNDATOR NAGROD v" : , [KONKURS]
m ¢ 4 Wez udziat w naszym konkursie
ey #MojaHerbataMojaChwila!
KUN KUHS Opisz i pokaz nam swoja Kazda z nas zastuguje na moment relaksu z
magiczng chwile z herbata. - filizankq ulubionej herbaty. Chcemy zobaczy¢
Zaskocz nas zdjgciem i krotkim te chwile i poznaé Wasze herbaciane historie!
opisem jak spedzasz czas
zfilizanka, szklanka lub Najbardziej inspirujace zdjecia i opisy
kubkiem ulubione] herbaty! nagrodzimy zestawami wyjatkowych herbatek

owocowych i cukierkow Herbapol.

21 X nagrodzonych oséh

21 zestaw6w owocowych Nie czekaj, zaparz swojg ulubiong herbatke i
X herhateki cukierkow Herhapol podziel si¢ z nami tym wyjgtkowym momentem.

Wejdz na strong konkursu i wypetnij formularz
https://[www.webankieta.pl/ankieta/1226931/
konkurs-mojaherbatamojachwila.html

(& A e - D) Na odpowiedzi czekamy do 21 lipca.

o R BN :
Listy zwyciezcow szukaj w poscie 25 lipca. Z
kazdym z laureatéw skontaktujemy sie takze
mailowo.

webankieta.pl

Wez udziat w naszym konkursie

#MojaHerbataMojaChwila!
Zyczymy powodzenia!

0017 6 udostepnien
. Regulamin konkursu: https://kobieta.gazeta.pl/
9 Q & kobieta/7,133280,31087009, regulamin-
Lubig to! Skomentuj Udostepnij konkursu-mojaherbatamojachwila.html
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GAZETA.PL

SWIPE STORY

Devices: Desktop, Mobile

REQUIRED MATERIALS:

* Logo
* Graphic and textual materials for individual views:
+ images: 1280x1120 px
- image: 1500x1600 px (on mobile only
the central part of the image is visible)
- optional video (YouTube embed)
+ Branding assets

ADVERTISING CREATIVE SPECIFICATION
(BRANDING)

+ Branding of native articles:
* Logo transparent background
+ Contentboard 750x300 px (desktop), GIF
/ JPG / PNG / HTMLS, file size up to 150 KB
+ Mobile rectangle: 300x250 px (mobile), GIF
/ JPG / PNG / HTMLS, file size up to 150 KB
Both creatives are required.

Reference visualizations:

Mobile:

energetyczne
Polski

_Dlaczego_
niezaleznos¢
energetyczna jest
wazna?

Polska znajduie sie w waznym momencie
transformacii energetycznej. Strategicznym
celem jest bezpieczefistwo energetyczne
kraju i budowa niezaleznosci w dostepie do

energi.

ORLEN realizuje ten
cel poprzez:

e

torstock | Jomes Jones Jr

1. rozwijanie wiasnych odnawialnych #rodet
energii,
2. 2wigkszanie wydobycia gazu z wiasnych
6z
3. budowania nowych szlakéw importu gazu i
ropy.

Dzigki temu uwalniamy sig od ryzyka blokady

dostaw z jednego kierunku

Niezalezna,

Bl &

Wydobycie krajowe  Importdrogamorska

Fot: aterily Promocyjne ORLEN

Polska zdywersyfikowata zréda i kierunki
dostaw gazu ziemnego i uniezaleznila sig od
dostaw z Rosji, co przelozylo sig na nasze
bezpieczefistwo energetyczne.

gaz. A konkretnie elektrownie gazowe.

Jak wyglgda mix
ener vgyczny -czy
o system
gwqrantuthc‘:z
bezpieczenstwo
energetyczne?

Fot:Materioly Promocyine ORLEN

Goz pozwala bilansowaé system w okresach
niskle] produkci z OZE.

W 2024 roku udzial OZE w produkcji energii w.
Polsce osiqgnat rekordowe 29,6%, podczas
gdy udziat wegla spadt do 57%. Prognozy
Polskich Sieci Elektroenergetycznych (PSE)
wskazujq, 76 do 2034 roku zuzycie gazu do
prod ergii wrronia ponad
caterokrotnie, @ moc jednostek gazowych
2wigkszy sig wtym czasie nawet trzykrotnie -
24GW do 9-12GW.

Przykiadem jest realizowana przez ORLEN
budowa elektrowni gazowo-parowej w
Ostrolece (750 MW). Zastqpi ona wycofywane
bloki weglowe, zapewniajqc stabilnosé
dostaw.

Gdzie ORLEN buduje
zaplecze na
rosngce
zapotrzebowanie
energetyczne?

Fot:Materily Promocyine ORLEN

Rosnie zopotrzebowanie na energie
(eloktryfikacja transportu, ogrzewania i
przemysiu) - wg PSE i Forum Energii,
konsumpcja energii rosnie o ok. 1-2% rocznie.
Do 2030 roku zapotrzebowanie moze
0siqgnqc 180-190 TWh, a do 2040 roku nawet

200 TWh.

‘osiqgnqé 180-190 TWh, a do 2040 roku nawet

200 TWh.

Zadaniem, firm takich jak ORLEN jest pokrycie
tzw. luki generacyjnej - czyli zbudowanie
nowoczesnych mocy wytwérczych energii
elektrycznej, by zastqpié moce starych
jednostek weglowych i odpowiedzieé na
2wigkszajqcy sie popyt.

Kluczowg role w pokryciu tego deficytu peinié
beda jednostki gazowe.

[ ——

Cowarto,
zapamigtac?

[T———

Gaz ziemny emituje 0 50-60% mniej CO2 niz
wegiel przy produkcji energii elektrycznej.
Zapewnia stabilnos¢ systemu, z

fyzyko przerw w dostawach enert

ga7 ORIFN wspiera postanowiania
Porozumienia Paryskiego i polityki
Kiimatycznej (redukcja emisji 0 55% do 2030
roku). Inwestycje ORLEN w infrastrukture
gazowq (np. Baltic Pips, terminal LNG)
generuja tysiace miejsc pracy i napedzojq
PKB.

Gaztopomostdo,
zielonej przysziosci,
poniewaz:

SR

N——

1 jest nieodzownym elementem polskiej
transformacii energetycznej = gwarantujge
stabil /stemu, bezpieczefistwo dostaw i
redukcja emisji.

2. jest paliwem wspierajqcym dla OZE i
przejsciowym zamiennikiem wegla w
perspektywie najblizszych 20-30 lat, zanim
technologie zeroemisyjne, jok energetyka
jqdrowa czy wodér, osiggng peing skale.
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SPONSORSHIP OF AN EDITORIAL PUBLICATION / SERIES

Devices: Desktop, Mobile

REQUIRED MATERIALS:
» Logo: sponsor attribution within the editorial content
ADVERTISING CREATIVE SPECIFICATION (BRANDING)

+ Editorial article branding
* Logo transparent background

Reference visualizations:

Desktop:
SPORT.AL LOGO
REPREZENTACJA  MAGAZYN SPORT.PL PILKA NOZNA SIATKOWKA TENIS KOSZYKOWKA AUTORZY MOTO ZIMOWE INNE v

e Igrzyska Olimpijskie 2026 + Paralimpiada + Mieszkanie lub nic. Przepasé w nagrodach za medale z Paryza

& Mieszkanie lub nic. Przepas¢ w nagrodach za medale z
Paryia. "Chciatabym dozy¢"

™ Agnieszka Niedziatek
28 sierpnia 2024, 20:42

< - Historia paralimpijczyka jest wazna, ale jesli skupimy sig tylko na niej, to kierujemy sig w

(<o)

strong narracji, jakby sport byl forma zabawy czy rehabilitacji. A to jest rywalizacja na
powaznie. To nie wycieczka - méwi Sport.pl Natalia Partyka. Multimedalistka paralimpijska
odnosi sig do przepasci w nagrodach za paryskie krazki zawodnikéw petnosprawnych i z

i Sciami iada o przelomie w sporcie tych drugich i uldze po pierwszym

P P

od 17 lat przegranym meczu.

(M OTWORZ GALERIE (4)
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SECTION BRANDING

Devices: Desktop, Mobile

REQUIRED MATERIALS:
+ Branding assets: logo and advertising banner
ADVERTISING CREATIVE SPECIFICATION (BRANDING)

+ Branding on the Section Index Page:

+ Logo: 150x60 px (desktop), 100x40 px (mobile), transparent background, JPG / PNG
+ Branding of Editorial Articles within the Section:

+ Logo: 150x60 px (desktop), 100x40 px (mobile), transparent background, JPG / PNG

+ Advertising banner: 1200x100 px (desktop), 480x80 px (mobile), JPG / PNG / GIF, file size up to 150 KB
No rotation available.

Reference visualizations:

Desktop: Mobile:

%!TIDE/:H s METKA = Smotosi X

170x70px

- y A 03105
WIADOMOSCI DROGI TESTY E-MOTO UZYWANE PREMIERY MOTO BIZNES LIFESTYLE JEDNOSLADY DOSTAWCZE PORADY hd

REKLAMA 4s0:80px

REKI-AMA 1200X1UU[)X Uzywany samochéd za 40 tysiecy

zlotych? Jest duzo kuszacych
propozycji, ale krél tylko jeden

Piotr Mokwiriski

Mimo ze w ostatnim czasie gospodarka
dostaje lekkiej zadyszki, rynek wtorny
samochoddw rzadzi sie swoimi prawami.
Tutaj nie ma miejsca na zastdj, choé
niektore putapy cenowe przezywaja kryzys.

Uzywany samochadd za 40 tysiecy ztotych?
Jest duzo kuszacych propozycji, ale krol tylko

QO

jEde n Nie dotyczy on jednak samochodéw w
cenach od 30 do 40 tysiecy zi.
P Mg Postuchaj artykuu Q Pewny Stal't
. -
Mimo Ze w ostatnim czasie gospodarka dostaje lekkiej zadyszki, rynek wtorny D I eS I a Z I mq

samochodow rzadzi sie swoimi prawami. Tutaj nie ma miejsca na zastoj, choc niektdre
putapy cenowe przezywaja kryzys. Nie dotyczy on jednak samochoddéw w cenach od 30

do 40 tysiecy zi.
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2. GOOD ADVERTISING PRACTICES IN GAZETA.PL

The online advertising market is constantly changing to provide maximum benefits for both the advertiser and the
user, i.e. the recipient of a potential advertisement. For some time now, we have been able to notice a strong trend
related to with the provision of the best possible User Experience, aimed at improving the recipient’s contact with
websites, e.g. increasing their performance, minimizing network bandwidth or reducing battery consumption.

Google has also recently addressed this topic, introducing restrictions on user-unfriendly ads - the so-called Heavy
Ads Interventions. Your browser can completely block an ad that:

uses the main thread for more than 60 seconds in total
uses the main thread for more than 15 seconds in any 30-second window
uses more than 4 megabytes of network bandwidth

If you don’t want your creative to be blocked in your browser, it's important to keep a few things in mind when creating
your ad. These are:

not looping the animation in the banner and stopping it in no longer than 30 seconds,
- freeze the video on the last frame (no longer than 30 seconds) in the ad formats where it was implemented.

More information about Heavy Ads Interventios can be found at the link:

https://developers.google.com/web/updates/2020/05/heavy-ad-interventions

An ad that meets the above criteria will load, display and be noticed faster, which translates into better campaign
statistics.
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3. TIPS FOR CREATING FRIENDLY CREATIVES

Below are some suggestions for creating more user-friendly ads. All guidance is based on the IAB guidelines
for creating creatives:

+ Any video banners should have the sound turned off and include navigation buttons so that the user can interact
with the ad and turn on the video audio themselves.
It is recommended not to overload the user's CPU — the served creatives should run smoothly and not disrupt the
operation of the website or application — for this purpose, it is advisable that the creative is not overloaded with
a large number of nodes, has a moderate amount of shadow, haze or gradient effects applied. She had used the
appropriate.
The number of frames in the animation (18 frames per second is considered optimal). It can also be overwhelming
with too many animated sequences between layers emitted at the same time, as well as the implementation of a
script that randomizes events in the animation, as well as imported graphics that are scaled over a long period of
time. The best version of html5 creatives is one that doesn't contain unnecessary features and isn’t overloaded with
a lot of code either in the .js library and the HTML file.

+ The maximum number of server-initiated file requests should not exceed 15 during the initial loading of creative
elements.
It's a good idea for the creative to contain only light files during the initial load, so that it appears in the first two
milliseconds, if the creative elements are complex and heavy should be optimized.

- We suggest discarding or minimizing scripts that block creative rendering (CSS, JavaScript) during preloading.
Elements such as the js. whether it is beneficial to embed the CSS file in an html file, using the inline attribute to
optimize the loading time of the creative.

+ We suggest that extensive and burdensome functions be placed in the so-called subload - the next load in the
sequence after the initial load - load.
Heavy files should only be downloaded after user interaction.

For more information, please visit the IAB website:

https:/www.iab.org.pl/wp-content/uploads/2020/08/Dobre-Praktyki-Viewability-IAB-Polska-2020.pdf

https://www.iab.org.pl/wp-content/uploads/2020/04/Standardy_IABPolska_2016.pdf
https://www.iab.com/wp-content/uploads/2019/04/IABNewAdPortfolio_LW_FixedSizeSpec.pdf
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4. GENERAL REQUIREMENTS FOR HTML5 ADVERTISEMENTS

The creation must meet the requirements specified for each product and the conditions below.
Example html5 creative

Devices: Desktop, Mobile

An HTMLS creative can't loop longer than 30 seconds.

<!'DOCTYPE html>
<html>
<head>
<!-- assets, libs etc. -->
</head>
<body>
<!-- creative code, image etc —-->
<img src="data:image/png;baseé4,..." />
</body>
</html>

Implement click counting: To allow clicks on a creative to be counted, just before the tag closes
</body> the following script should be placed:

<script type="text/javascript">

var parsed = (document.location.href.split('#")[1]1||"").split('&"');
var params = parsed.reduce(function (params, param) {
var param = param.split('=');

paramsCparamC0]] = decodeURIComponent(param.slice(1).join('="));
return params;

¥, {»);

document.getElementById('creativelink').href = params.clickTag;
</script>

and include the entire clickable area of the creative with the <a> tag to ensure that the declared IDs (IDs) match:

<a id="creativelink" target="_blank">
<img src="data:image/png;baseb4,..." />
</a>
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Sample creative code, including all the modifications indicated above:

<html>
<head>
</head>
<body>
<a id="creativelink" target="_blank">

<img src="data:image/png;baseé4,..." />
</a>
<script type="text/javascript">

var parsed = (document.location.href.splitC'#')C1]||"").split('&"');
var params = parsed.reduce(function (params, param) {

var param = param.split('=');

paramsCLparamC0]] = decodeURIComponent(param.slice(1).join('="));
return params;

Y, {3);

document.getElementById('creativelink').href = params.clickTag;
</script>
</body>
</html>

MultiClick creatives support: each additional clickable area must have its own dedicated marker
<a> containing a unique identifier (ID):

<!-- basic clickable area -->

<a id="creativelink" target="_blank"><img src="data:image/png;baseé4,..." /></a>
<!-- clickable area 1 -->

<a id="creativelink1" target="_blank"><img src="data:image/png;baseé4,..." /></a>
<!-- clickable area 2 -->

<a id="creativelink2" target="_blank"><img src="data:image/png;baseb4,..." /></a>

To handle additional clickable areas, modify the script placed just before closing the <body> tag. The modification
should be made according to the following template, with an indication of the identifiers (ids declared above):

document.getElementById('creativelink').href = params.clickTag;
document.getElementById('creativelink1').href params.clickTag1;
document.getElementById('creativelink2').href params.clickTag2;

+ Please provide a complete set of creatives with URL links two business days before the start of the campaign.

+  The material may not exchange data with external servers, save or change cookies. In particular, it is prohibited to

use references to other files, send data from creatives and to creatives without Agora’s prior consent.

«  Scripts that change the size and position of the browser window are prohibited.

+  The material must not generate errors, warnings, block or hinder the use of the Sites.

- ltis prohibited to use graphics resembling operating system elements (e.g. windows with minimize, close
buttons)

+ Form fields in ads must perform functions consistent with their standard function and the content of the message

presented on the buttons (e.g., clicking on a drop-down list or text box must not redirect to the Customer’s
pages).

+  The CPU load on client computers during the display of an advertisement must not significantly and noticeably

hinder the use of the web browser and other applications running at the same time.
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Expand/collapse creatives (optional):

The ad can expand down to a maximum height of 600px. The material must expand after the user action (click or
hover over the creative area). If you unwrap the material when you hover over the creative area, you must collapse
when you pull the cursor away from the surface of the material.

Below are the codes to execute in parallel with the event that initiates the expansion and collapse of the creative:

// creative expand:
window.parent.postMessage(params.doexpand, 'x');

// creative collapse:
window.parent.postMessage(params.dolittle, 'x');

Streaming (In-Banner Video):

Streaming is broadcast from standard, graphic advertising forms, made in html5 technology. It consists of two
elements - a player and a video. The video in the banner cannot be looped.

The player should include built-in control buttons (at least a STOP button).

The video can be played automatically, but the soundtrack must be initiated by the user only. If the sound is triggered
when the mouse cursor is hovered over the creative area, the sound should be muted when the cursor is removed.

If the sound starts when you click on a creative, it can also play when you remove the mouse from above the creative

area.

Maximum video size and duration: TMB / 30 sec. Maximum bitrate: 512kbps.
The sound in the advertising video should be normalized to -4dB.
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